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Abstract

The objectives of this qualitative research were: 1) To study the development of merchandise
advertisement of Molam Klon Patombantengsin, 2) To study the merchandise advertisement of Molam
Klon Patombantengsin formats, 3) To study the merchandise advertisement of Molam Klon
Patombantengsin strategies, 4) to study the opinions of viewers on merchandise advertisement of Molam
Klon Patombantengsin advertising messages and materials. The key informants in this research were
divided into 2 main groups: 5 Molam Klon Patombantengsin members and Molam Klon Patombantengsin
audience separated in to 2 sub-groups: 5 aged 18 -39 years old and 5 aged 40 -70 years old. The sample
group was selected by using purposive sampling. The tools used for data collection were in-depth
interviews conducted on site and observations. Then the content was descriptively analyzed. From the
results, it was found: 1) the Molam Klon Patombantengsin development started with the main sponsor
since 2006. The marketer interest in Molam Klon Patombantengsin is because it is an interesting
alternative for sponsors and marketers who want to advertise a product. and communicate with an
audience that is domiciled in the local population particularly the Northeast and those who like to watch
the show, 2) there are numerous merchandise advertisement of Molam Klon Patombantengsin formats
such as straight forward, demonstration, and presenter, and presenter is the most often used advertising
format, 3) the Molam Klon Patombantengsin advertising can be divided into 2 strategies: the media and
substances and it was found that in the aspect of substances were: 1. Using bus of the cast as the media,
2. The light labelling at the stage, 3. Vinyl banners advertising at the stage, 4. Advertising on LED screens
and, 5. Actors host / presenter, a spokesman, and singer as presenters in advertising. The message
strategies were 1. writing advertisement contents, 2. Writing new songs. 4) For the opinion of the audience
on merchandise advertisement of Molam Klon Patombantengsin, it was found that the singer’s verse
performance in various ad formats and advertising strategies were considered in the right way and the
most accurate manner. In conclusion, the development or improvement of advertising formats and
strategies to keep pace in the modern era by using easily understood commmunication results in Molam
being an attractive alternative folk show for marketers in the future to penetrate in the target group in the

local area and people who love Molam to continue watching it.

Keywords: Development, Formats, Strategies, Merchandise advertisement, Molam Klon Patombantengsin
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